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Overview

1-800-Doctors is a nationwide resource people 
can call to fi nd a doctor who meets their needs. 
The company sells its exclusive vanity number 
license to hospitals who use it as part of their call 
center and marketing initiatives.

Challenge

Establish 1800Doctors.com online presence to 
expand its national presence and marketing 
reach. Create a compeling consumer gateway 
to healthcare that is supported and sponsored 
by healthcare providers; that is easy to use, 
memorable and comprehensive; and provide an 
online doctor seach by zip code.

Solution

We fi rst established a tabbing navigation 
system to help guide the needs of the patients, 
physicians and hospital executives who 
visit the 1-800-Doctors Website. To refl ect 
1-800-Doctors’ advertising campaign and 
reinforce the company’s brand recognition, 
we made heavy use of their signature color, 
teal, throughout Website. Information graphics 
were designed, and are primary Web elements 
to reinforce 1-800-Doctors benefi ts and success. 
The end result is a site that reinforces its brand 
image while using the web to enhance consumer 
awareness, trust and provide costumer support.

Client: 1-800-Doctors

Design Variations

Graphics
Graphs and schematics give 
users a quick understanding 
of the business.

Online Doctor Search
Provide users to seach for 
doctors by entering 5-digit 
ZIP code.

Banner
Banner draws the user’s attention to the free offer.
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Good Design 
        is Good Business

Tom Watson
- Former Chairman, IBM
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For more information please contact us at:

tel 201 585 1050
mail@scndesign.com
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